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RECEIVED 

SEP - 2 2003 August 07.2003 

Dear Ms. Marlene S. Dortch: 

RE: CG Docket No. 02-278 

As member ofthe CClM Institute (Certified Commercial Investment Member), an 
affiliate of the National Association of REALTORS@ (NAR). I am writing to 
convey my wholehearted support for NARs Request for Emergency Stay of 
Facsimile Advertisement Rules in the above referenced docket The FCCs 
unexpeded decision to remove the "established business relationship" exception 
from the unsolicited fax advertisements tules severely interferes with my day-to- 
day business as a commercial real estate professional. Furthermore, the rules 
hinder the types of communication that my national organization, CClM Institute, 
and local CClM Chapters routinely send via facsimile, induding information on 
conventions or continuing education classes, w h b  is a benefit that I expect as a 
dues paying member. 

NA!? in its Request for Emergency Stay of Facsimile Advertisement Rules 
outlined the detrimental impact that these rules will have on its over 900,000 
members and on the operations of over 3.5 million professionals in the real 
estate industry. In addition, please considerthe 7,500 CCIMs, part of the 
125,000 commerdal real estate representatives nationwide, who complete over 
156,000 transactions annually, representing more than $400 billion in the 
economy. 

I echo NARs position and emphasize that it will be extremely difficult to obtain 
the required written consent to send faxes to my customers, vendors and 
commercial real estate colleagues in the timeframe set by the FCC. It will also be 
difffarlt for my local Chapter-and CClM Institute to seek and obtain written 
consent from their respedive membership in less than thirty days, in order to 
prevent an interruption in their ability to fax important information about upcaming 
conferences. promotions and other events. As a CCIM and REALTOR@ member, 
I rely on this timely and effective means of communication. It is unreasonable to 
think that an association can seek and obtain consent from even 7,500 members 
let alone the I million members NAR must contact by August 25,2003. 

Today, the many thousands of transactions in US. commercial real estate 
require communication via facsimiles to ensure a timely and successful 
transaction. An effective date of August 25,2003 could potentidly delay many 
of these transactions. To secure the appropriate written consent will significantly 
impact property owners' and investors' ability to move pmnptly in a competitive 
commercial real estate markets. It will lake time to adapt to this new requirement 
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and businesses will have to amend current practices to gain this new consent 
from consumers and vendors. 

It is in this regard that I urge the FCC to stay the effective date of the 
unanvapated and unprecedented fax rules for one year so that the required 
written consent form can be incorporated into the annual dues billing cyde. This 
is the most effective method for providing express written consent to CClM 
Institute, NAR and my local CClM Chapters. The stay is also essential in order 
to institute the required compliance procedures for f;Dc communications with my 
clients and other businesses to ensure minimal disruptions in commercial real 
estate transactions. 

Thank you for your consideration and time regarding this matter. 
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August 07,2003 

Dear Ms. Marlene S. Dortch: 

RE: CG Docket No. 02-278 

As member of the CClM Institute (Certified Commercial Investment Member), an 
affiliate of the National Association of REALTORS@ (NAR). I am writing to 
convey my wholehearted support for NARs Request for Emergency Stay of 
Facsimile Advertisement Rules in the above referenced docket. The FCC's 
unexpected decision to remove the "established business relationship'' exception 
from the unsolicited fax advertisements rules severely interferes with my day-to- 
day business as a commercial real estate professional. Furthermore, the rules 
hinder the types of communication that my national organization. CClM Institute. 
and local CClM Chapters routinely send via facsimile, including information on 
conventions or continuing education classes, which is a benefit that 1 expect as a 
dues paying member. 

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules 
outlined the detrimental impact that these rules will have on its over 900,000 
members and on the operations of over 3.5 million professionals in the real 
estate industry. In addition, please consider the 7,500 CCIMs, part of the 
125,000 cornmerclal real estate representatives nationwide, who complete over 
156,000 transactions annually, representing more than $400 billion in the 
economy. 

I echo NAR's position and emphasize that it will be extremely difficult to obtain 
the required written consent to send faxes to my customers. vendors and 
commercial real estate colleagues in the timeframe set by the FCC. It will also be 
difficult for my local Chapter and CCIM Institute to seek and obtain written 
consent from their respectlve membership in less than thirty days, in order to 
prevent an interruption in their ability to fax important information about upcoming 
conferences. promotions and other events. As a CClM and REALTOR@ member. 
I rely on this timely and effective means of communication. It is unreasonable to 
think that an association can seek and obtain consent from even 7,500 members 
let alone the 1 million members NAR must contact by August 25, 2003. 

Today, the many thousands of transactions in US. commercial real estate 
require communication via facsimiles to ensure a timely and successful 
transaction. An effectlve date of August 25, 2003 could potentially delay many 
of these transactions. To secure the appropriate written consent will significantly 
impact property owners' and investors' ability to move promptly in a Competitive 
commercial real estate markets. It will take time to adapt to this new requirement 
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and businesses will have to amend current practices to gain this new consent 
from consumers and vendors. 

It ia in this regard that I urge the FCC to stay the effectlve dale of the 
unanticipated and unprecedented fax rules for one year so that the required 
written cdnsant form can be Incorporated Into the annual dues billlng cycle. This 
is the most effective method for providlng express written consent to CClM 
Institute. NAR and my local CClM Chapters. The stay is also essential in order 
to institute the required compliance prccedures for fax communications with my 
clients and other businesses to ensure minimal disruptlons in commercial real 
estate transactions. 

Thank you for your consideration and time regarding this matter. 

Sincerely ~ 

- Ccw %* I 
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and businesses will have to amend current practices to gain this new consent 
from consumers end vendors. - 
It 16 In this regard that I urge the FCC to stay the effective date of the 
unanticipated and unprecedented fax rules for one year so that the required 
written consent form can be incorporated Into the annual dues bllllng cycle. This 
is the most effective method for providing express written consent to CClM 
institute, NAR and my local CClM Chapters. The stay IS also essential in order 
to institute the required compliance procedures for fax communications with my 
clients and other businesses to ensure minimal disruptions in commercial real 
estate transactions. 

Thank you for your consideration and time regarding this matter. 

Sincerely , 
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August 18,2003 

Ms. Marlene S. Dorcch 
Federal Communications Commission 

RE: CG Dockc[ No. 02-278 

Dear Ms. Dortch 

Via Facsimile 
(866) 418-0232 

As a member of tho Institute of Real Estate Management (IREM), 1 am writing to convey my wholehearted support 
forrhc National Assocjation of REALTORS’* (NAR) Request for Emergency Stay of Facshile Advertisement 
Rules in the above rcfcrcnceddocket. The FCC’s unexpected decioion to remove the “established business 
relationship” exception from thc unsolicited fax advertisements rules severely interferes with my day-to-day 
business as a propem manager. Furthermore, the rules hinder the Iypes of communication that my national and local 
IFEM associations routinely send via facsimile, including information on conventions or continuing education 
classes, which is a benclit that I expea as a dues paying member. 

NAK, in its Request for Emtrgency Stay of Facsimile Advertisement Rules, has outlined the detrimental impact that 
these tulcs will have on its over 900,000 member; and on the operations of over 3.5 million professionals in the real 
estaw industry. I echo NARs position and.emphasize that it will be extremely diifcult to obtain the required written 
consenf to send h e 3  to my customers, vendors and real estate colleagues in the timeframe ser by the FCC. It will 
also be dificulr for I E M  and my local IREM chapterto seek and obrnin written consent from the over 16,000 
R E M  members in less than h i m  days, in order to prevent an intemption in their abiliry 10 fax important 
information about upcoming conferences, promotions and other cvcnts. As an IREM member, I rely upon this timely 
and effective means of communication. It is unreasonable IO think that an association can seek and obtain wmmt 
from almost 1 million members by August 25, 2003. 

Communicating via facsimilc is insmmenul to ensuring that vacant property is quickly and cfficimtly filled; any 
delay in mis process means lost revenue for the property owner. An cffective date of August 25,2003 is 
unreasonable and could delay the leasing of available space, exacerbating the effects o f  an already slow rental 
market. It will take time to adapr IO the new requirements regarding unsolicited facsimile advcnisements; businesses 
will have IO amend curtent practices to gain this ncw consmr from consumers and vendors. 

It is in this regard h a t  I urge the FCC IO stay rhe effective date ofthe unanticipated and unprccedonfed fax rules for 
one year so rhat the required written consent form can be incorporared into KREM’s m u d  dues billing cycle. This is 
the most effcctive method for providing express written consent to IREM and my local I E M  chapter. h e  stay is 
also essential in order to institute thc rcquircd compliance procedures for fax conununications with my clients aud 
other businesses Io ensure minimal distuptions in real estate bansactions. 

Thank you for your mention and consideration IO thkmatrer. 

Karhleen Boyd 
Property Management Services 
kboyd@&co.com 
615-3457216 

706 Church Svm Suite 200 Nashville. Tennessee 37203-3504 M Telephone 615 /256-3 169 Facsimile 615 / 254-4026 www.chwhwkins.( 

mailto:kboyd@&co.com


AUG-18-2003 MON 03: 38 PM KNAUER REALTYCORP FAX NO. 908 526 7560 P. 01 

FILE COPY ORIGINAL RECEIVED 
SEP - 2 2003 

Corporate Real EstatelOtfice Leasing 

Property ManagementllnveslmenI Propertles o(RceofUwSecre$ry 
Federal hmuniratkm c a m m i & %  

Dear Ms. Marlene S. Dortch: 

RE: CG Docket No. 02-278 

As member of the CClM Institute (Certified Commercial Investment Member), an 
affiliate of the National Association of REALTORS@ (NAR). I am writing to 
convey my wholehearted support for NARs Request for Emergency Stay of 
Facsimile Advertisement Rules in the above referenced docket. The FCC's 
unexpected decision to remove the "established business relationship" exception 
from the unsolicited fax advertisements rules severely interferes with my day-to- 
day business as a commercial real estate professional. Furthermore, the rules 
hinder the types of communication that my national organization, CClM Institute, 
and local CClM Chapters routinely send via facsimile, including information on 
conventions or continuing education classes, which is a benefit that I expect as a 
dues paying member. 

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules 
outlined the detrimental impact that these rules will have on its over 900.000 
members and on the operations of over 3.5 million professionals in the real 
estate industry. In addition. please consider the 7.500 CCIMs. part of the 
125,000 commercial real estate representatives nationwide. who complete over 
156,000 transactions annually, representing more than $400 billion in the 
economy. 

I echo NAR's position and emphasize that it will be extremely difficult to obtain 
the required written consent to send faxes to my customers, vendors and 
commercial real estate colleagues in the timeframe set by the FCC. It will also be 
difficult for my local Chapter and CClM Institute to seek and obtain written 
consent from their respective membership in less than thirty days, in order to 
prevent an interruption in their ability to fax important information about upcoming 
conferences, promotions and other events. As a CClM and REALTOR@ member, 
I rely on this timely and effective means of communication. It is unreasonable to 
think that an association can seek and obtain consent from even 7,500 members 
let alone the 1 million members NAR must contact by August 25,2003. 

Today, the many thousands of transactions in U S .  commercial real estate 
require communication via facsimiles to ensure a timely and successful 
transaction. An effective date of August 25, 2003 could potentially delay many 
of these transactions. To secure the amrooriate written consent will siqnificantlv G a  
impact property owners' and investors"abi1;ty to move promptly in a competitive- A 
commercial real estate markets. It will take time to adapt to this new requirement '";;:;$;;;;;? 

rird Oflrr, Roanor$ 

\ 991 Routs 22 Wen, Suhe 200. Bridgewater, NJ 08807 Mailing Address: P.O. Box 8121 - 
(908) 526-7600 - Far: (908) 526-7560 * W e b : w w ~ .  reallycorp.com 

http://reallycorp.com
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991 Route 22 W e q  Suite 200, Bridgewater, NJ 08807- Malllng Address: P.O. Box 8121 
(908) 526-7600 * Fax: (908) 526-7560 *Web: www.reailycorp.com 

and businesses will have to amend current practices to gain this new consent 
from consumers and vendors. 

It is in this regard that I urge the FCC to stay the effective date of the 
unanticipated and unprecedented fax rules for one year so that the required 
written consent form can be incorporated into the annual dues billing cycle. This 
is the most effective method for providing express written consent to CClM 
Institute, NAR and my local CClM Chapters. The stay is also essential in order 
to inslitute the required compliance procedures for fax mmmunications with my 
clients and other businesses to ensure minimal disruptions in commercial real 
estate transactions. 

Thank you for your consideration and time regarding this matter. 

Sincerely 

. 

http://www.reailycorp.com
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ISSUE: On July 25 the Federal Communications Commission published new 
regulations that could have a devastating effect on the way property managers 
conduct business by amending its rules on unsolicited facsimile advertisements. 
The Telephone Consumer Protection Act (TCPA) of 1991 prohibits unsolicited 
faxes and requires a person or entity to obtain prior express invitation of 
permission from the recipient before transmitting an unsolicited fax 
advertisement. Since 1992. the FCC had ruled that an established business 
relationship constituted prior express invitation or permission from the recipient. 
Now, however, the Commission has reinterpreted the TCPA in a manner that 
creates significant problems for property managers' relationships with clients and 
with current and prospective tenants. They have now ruled that an established 
business relationship is no longer sufficient, and that an individual must give 
express permission to receive these faxes in writing with the recipient's signature. 
Because the definition of 'unsoliclted fax' is unclear, at best, it is possible 
that these regulations could be interpreted to prohibit routine business 
communications. Furthermore, the FCC regulations will go into effect 
August 25, only 30 days from the date they were published. 

In addition, these regulations will affect state, local, and national associations' 
relationships with their own members, forcing them to satisfy the cumbersome 
requirements of keeping a consent form on file for each and every fax number to 
which they send announcements of upcoming conferences, promotions, and 
other events. Though Congress' intent was to stop the flood of unsolicited faxes 
advertising used office furniture. Disneyland vacations, and cell phone plans, the 
FCC has adopted an overbroad interpretation of the TCPA that could interfere 
with your ability to do business and with the Institute's ability to communicate with 
its membership. 

OUTLOOK: NAR has filed a Request for Emergency Stay of these rules to 
postpone the effective date of the regulations for one year in order to allow those 
affected the time they need to comply with their cumbersome requirements. In 
addition, NAR will be filing a Petition for Reconsideration in an effort to have the 
new regulations overturned. IREM is supporting NARs efforts to have the new 
regulations overturned, or at a minimum delayed to allow time for compliance. 

Sincerely, 

Diane Lea Phillips, CPM 
Director of Community Services 
Admiral's Cove Master Propew 

Owners Association. Inc. 

PO. Box 9109, Jupiter, Florida 33468-9109. (561) 746-7769. Fax (561) 746-9903 
email ACI'OA@admiraIscovepoa.com 

mailto:ACI'OA@admiraIscovepoa.com
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BARRINGTON PARTNERS LLC 
CRL'ATIVI: REAL ESTATE SO! U 170N5 

Dear Ms. Marlene S. Dortch: 

RE: CG Docket No. 02-278 

As member of the CClM Institute (Certified Commercial Investment Member), an 
affiliate of the National Association of REALTORS@ (NAR), I am writing to 
convey my wholehearted support for NAR's Request for Emergency Stay of 
Facsimile Advertisement Rule:j in the above referenced docket. The FCC's 
unexpected decision to remove the "established business relationship" exception 
from the unsolicited fax advertisements rules severely interferes with my day-to- 
Uay business as a commercial real estate professional. Furthermore, the rules 
hinder the types of communication that my national organization, CCIM Institute. 
and local CClM Chapters routinely send via facsimile, including information on 
conventions or continuing education classes. which is a benefit that I expect as a 
dues paying member. 

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules 
outlined the detrimental impact that these rules will have on its over 900,000 
members and on the operations of over 3.5 million professionals in the real 
estate industry. In addition, please consider the 7.500 CCIMs, part of the 
125,000 commercial real estate representatives nationwide. who complete over 
156,000 transactions annually, representing more than 9400 billion in the 
economy. 

I echo NAR's position and emphasize that it wili be extremely difficult to obtain 
the required written consent to send faxes to my customers, vendors and 
commercial real estate colleagues in the timeframe set by the FCC. It will also be 
difficult for my local Chapter and CClM Institute lo seek and obtain written 
consent from their respective membership in less than thirty days, in order to 
prevent an interruption in their ability to fax important information about upcoming 
conferences, promotions and other events. As a CCIM and REALTOR@ member. 
I rely on this timely and effectivlz means of communication. It is unreasonable to 
think that an association can seek and obtain consent from even 7,500 members 
let alone the 1 million members NAR must contact by August 25, 2003. 

Today, the many thousands of transactions in U.S.  commercial real estate 
require communication via facsimiles to ensure a timely and successful 
transaction. An effective date of August 25, 2003 could potentially delay many 
of these transactions. To secure the appropriate written consent will significantly 
impact property owners' and investors' ability to move promptly in a competitive 
commercial real estate markets, It will take time to adapt to this new requirement 

2355 S. Arlington Heights Rd.. Suite 200. Arlington Heights. iL 60005-4500 
TcT: 847-134-14flIl. Fax: 847-4.3-1404 

l,,"F"P,f,'t Mr,n1.r, 
b;lri:ingtonpJrluersllc.com InJ,vidlt.tl Mmhir 

http://b;lri:ingtonpJrluersllc.com


BARRINGTOH PARTNERS 

and businesses will have to amend current practices to gain this new consent 
from consumers and vendors. 

It is in this regard that I urge the FCC to stay the effective date of the 
unanticipated and unprecedented fax rules for one year so that the required 
written consent form can be incorporated into the annual dues billing cycle. This 
is the most effective method for providing express written consent to CClM 
Institute, NAR and my local CClM Chapters. The stay is also essential in order 
to institute the required compliance procedures for fax communications with my 
clients and other businesses to ensure minimal disruptions in commercial real 
estate transactions. 

Thank you for your consideration and time regarding this matter. 

Sincerely, 

PAGE 92 
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KENNETH 1. TOBEY, INC 
Managing General Agents Surplus Line Erokers Lloyd’s Correspondents 

HOME OFFlC 
11100 NE 8th Strei 

Suite 42 
Esllevue, wA9aoo 

Direct (425) 460---- 
Fax (425) 460-550 

(4255) 450-550 
(600) 4Z6-500 

(8001 927-384 

w. kitobey.coi 

OREGO! 
6700S.W. 105thAvenu 

Suile 11 
Beaverion. OR 9700, 

Direct (503) 372--- 
Truck Fax (503) 643-949 

(800) 876-743 
P/C Fax (503) 643.179 

IEOfl) 320-300 

EAlNERiOGE BLANC 
911 Hildebrand Lane NE 

Suite 101 
Eainbridge Island, WA98111 

(206) 780-505’ 

Federal Cornmumcations Commission 
455 12” Street SW 
W a s h g t o n ,  DC 20554 

Via Fax: 866-415-0232 

RE. Telephone Consumer Protection Act 

Gentlemen, 

As a business owner in the Pacific Norrhwest celebrating our 70” year in 
business, doing businesis with over 1,300 retail agents and innumerable 
policyholders, we fmd the proposed Telephone Consumer Protection Act or 
TCPA extremely onero’us. 

We understaiid this regulation will be enforced as of August 25, 2003 governing 
our use of faxes to respoud io agent’s questions regarding coverage, submit 
applications. bind coverage, or to make announcements of new products or 
coverages available to those agents. ??lis regulation will be extremely limiting 
if not crippling to our business 

Wc ask that you make w e r y  effort Io forego this portion of the regulatory 
action. 

Very truly yours, 

/*- 
Harold L. Anderson 
President 

1-ILA:aa 
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August 07,2003 

Dear Ms. Marlene S. Dortch: 

RE: CG Docket No. 02-278 

SEP - 2 2003 

As member of the CClM lnstltute (Certified CommercJal Investment Member). an 
affiliate of the National Association of REALTORS3 (NAR), I am writing to 
convey my wholehearled support for NAR's Request for Emergency Stay of 
Facsimile Advertisement Rules in the above referenced docket. The FCC's 
unexpected decision to remove the "established business relationship' exception 
from the unsolicited fax advertisements rules severely interferes with my day-to- 
day business as a commerclal real estate professional. Fuflhermore. the tules 
hinder the types of communication that my national organization. CClM Institute, 
and local CClM Chapters mutinely send via facsimile. including information on 
conventions or continuing educalion classes. which is a benefit that I expect as a 
dues paying member. 

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules 
outlined the detrimental iqpact that these rules will have MI its over 900.000 
members and on the operations of over 3.5 million professionals in the real 
estate industry. In addition,, please consider the 7,500 CCIMs. part of the 
125.000 commercial real eslale representatives nationwide, who complete over 
156.000 transadions annually. representing more than $400 billion in the 
amoomy. 

1 echo NARs position and emphasize that it will be extremely difficult to obtain 
the required writlen consent to send faxes to my customers, vendors and 
commercial real estate colleagues in the timeframe set by the FCC. It will also be 
difficuit for my local Chaptar and CClM institute to seek and obtain wntlen 
consent from their respective membership in less man thirty days. in order to 
prevent an Intenuption in their ability to fax important information ebout upcoming 
conferences. promotions and other events. As a CCiM and REALTOR@ member. 
I rely on lhis timely and effedive meens of mmmunication. It is unreasonable to 
think that an association can seek and obtain consent from even 7,500 members 
let alone the 1 million members NAR must contact by August 25.2003. 

Today, the many thousands of transactions in U.S. commercial real estate 
require communication via f;3csimiles to ensure a timely and successfvl 
transaction. An effective date of August 25, 2003 could potentially delay many 
of these transactions. To secure the appropriate wrinen consent will significantly 
impact property owners' and Investors' ability to move prompuy in a competitive 
COmmerciaI mal estate markets. it will take time to adapt to this new requirement 
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and businesses will have to amend current practices to gain !his new consent 
from consumers end vendors. 

It is in this regard that I urge the FCC to stay the effective dale of the 
unanucipated and unprecedented fax rules for one year so that the required 
written consent form can be. incorpwated into the annu& dues billing cycle. This 
is the mast effective method for providing express written consent l o  CClM 
Institute. NAR and my local CClM Chapters. The stay is also essential in order 
to institute the required compliance procedures for fax communications with my 
clients and other businesses to ensure minimal disruptions in commercial real 
estate transadons. 

Thank you for your consideratim and time regarding this matter. 
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August 6,0003 

Ms. Marlene S. Dortch. Secretary 
Federal Communications Commission (FCC) 
Fax: (866) 418-0232 

RECEIVED 

RE: CG Docket No. 09-978 

Dear Ms. Don+ 

AS member of the NATIONAL ASSOCIATION OF REALTORS@ (NAR), I am wriung to 
convey my wholehearted support for NARs Request for Emergency Stay of Facsimile 
Advertisemenr Rules in the above referenced docket. The FCF9 unexpected decision to remove 
the "established business relatiomhip" exception from the unsolicited fax advertisements rules 
swerely interferes with my day-wday business a3 a real ma te  professional. Furthermore, ihe 
rules hinder the rypes of comunicatim that  my national, state and local REALTOR@ 
associations routinely 'send via facsimile, including information on conventions or continuing 
education classes.wllich is a benefit that I expect as aduer paying member. 

NAR in its Request for Emergency Star{ of Facsimile Advertisement Rules has outlined the 
deuimental impact that these rule: will have on its over 900,000 members and on the operations 
of over 3.5 million professionals in the red estate industry. I echo NAR's position and 
emphasize that it will be extremely difficdr to obtain the required written consent ro send faxes 
to my customers, vendors and real estate colleagues in the timeibme set by the FCC. It will 
also be diffctlt for my local board, state assodation, and national association to seek and obtain 
written consent from their respective membership in less than thirty days, in o rdu  ro prevent 
an interruption in their ability IO fax important information about upcoming conferences, 
promotion8 and other even=. As n REALTOR@ member. I rely on this timely and effective 
means of communication. I t  is unreasonable to think that an a660ciation can  seck and obtain 
consent from almost 1 million member8 by August 95,9003. 

Today, there are over 9 million U.6. honie8 in the sale6 pipeline. Communicating via facsim;ler 
is insh-umentd to ensuring a timely and successful transaction. An effective date ofAugust 25, 
2009. can potentially delay the majority of these transactions. T o  secure the appropriate written 
comenf will significandy impact homebuyers' and home aellers' ability to move promptly in 
highly competitive housing markets. IC will take time to adapt to this new requirement 
businesses will have to amend current practices to gain this new consent from consumers and 
vendors. 
It is in this regard that I urge the FCC to stay the effective date of the unanticipated and 
unprecedented fax rules for one year so thar &e required written coneent form can be 
incorporared into the annual dues tiilling cycle. This is the most effstive method for providing 
express written consent to  NAR and my stare and local REALTOR@ associations. The stay is 
also essential in order to institure the required compliance procedures for fax communications 
with my clients and other businesses to ensure minimal disruptions In real estate transactions. 

Sincerely, 

I -7 t -  0 -  -i I--- 
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August 6, 2003 RECEIVED 
SEP - 2 2003 

Ms. Marlene S. D o r t h  Secretary 
Federal Communications Commission (FCC) 
Fax: (866) 418-0935! 

RE: CG Docket No. 0 5 ~ 7 8  

Dear Ms. Dor~ch, 

As member of the NATIONAL ASSOClATION OF RBILTORS@ (NAR), I am wriung to 
convey my wholehearted suppim for NARs Rquest for Emergency Sray of Facsimile 
Advertisement Rules in the above referenced docket. The FCC's unexpected'dccision to remove 
the "established business relationship" exception From the unsolicited fax adve~-tisements rules 
severely interferes with my day-today business as a real estate profegsiooal. Furthermore, t h e  
rules hinder the rypes of comnunicatim that my nation& state and local REALTOW 
associations routinely 'send via facsimile, induding information on conventions or continuing 
education classes, wlrich is a benefit that I expect as a dues paying member. 

PJAR in its Request for Emergency %a:? of Facsimile Advertisement Rules has outlined the 
deuimental impact that these rule0 will h3ve on its over s00,ooo members and on the operations 
of over 9.5 million profassionalr in the real estate industry. I echo NAKs position and 
emphasize that it will be extremely difficrilr to obtain the required written conxent to send fmes 
to my cusmners. vendors and real estat,z colleagues in the timekame set by the FCC. It will 
also be difficult for my local board, state ;Issociation, and national association to seek and obtain 
written ansent &om their respective membership in less than tbirry days, in order to prevent 
an interruption in their ability CQ fay important hformation about upcoming conferences. 
promotions and other events. As il FEALTOR@ member, I rely on this timely and effective 
means of communication. It is unreasonable to think that an association can seck and obtain 
co~sent  from almost 1 million members by A u p r  25, 9003. 

Today, there are aver f million U.S. honm in the sales pipeline. Communicating via facsimiles 
is instrumental to ensuring a timely and successid transaction. An effective date of August 05, 
goo$, can potenrially delay the majority ufthese transactions. T o  secure the approprinte written 
consent will significantly impact homebuyers' and home sellers' ability to move promptly in 
highly competitive housing marlcees. I t  will cake time to adapt to thie new requirement; 
businesses will have to amend ciirr~~nt practices to gain this new consent from consumers and 
vendors. 
It is in this regard that I urge the FCC to stay the effective date of the unanticipated and 
unprecedented fax d e s  for one year so chat the required written consent form can be 
incorporated inro the annual dues billing cycle. This is the mort effective method for providmg 
express written consent to NAR and my state and local W T O R @  associations. The stay is 
also essential in order to institute the required compliance procedures for fax communications 
with my clients and other businesses to ensure minimal diaruptions in real estate transactions. 

Sincerely, 
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King’s 

August 14,2003 

Ms.Marlene S Dortch 

Via Fax to. 866-41 8-0232 

RE CG Docket No. 02-278 

Dear Ms. Dortch, 

As a member of the Institute of Real Estate Management (IREM), 1 am writing to convey 
my support for the National Association of REALTORS (NAR) request for Emergency 
Stay of Facsimile Advertisement Rules in the above referenced docket. The FCC’s 
unexpected decision to remove the “established business relationship” exception eom the 
unsolicited fax advertisements ruler; interfcrcs with niy day-to-day business as a properry 
manager Furthermore, the rules hinder the types of communication that my national and 
local IREM associations routinely send via facsimile, including information on 
conventions or continuing education classes, which is a benefit I expect as a dues paying 
member It is unreasonable to think: that an association can seek and obtain consent from 
almost 1 million members by Augurst 25,  2003. 

In our business, communicating via facsimile is instrumental to ensuring that property is 
quickly and efficiently marketed; a (delay in this process means lost revenue for the 
property owner The new rules could effectively delay the leasing of available space, 
exacerbating the effects of an already slow rental market. It will take time to adapt to the 
new requirements regarding unsolicited facsimile advertisements; businesses will have to 
amend current practices to gain this new consent from consumers and vendors. 

It is in this regard that I urge the FCC to stay the effective date of the fax rules for one 
year and exempt professional trade organizations sending faxes to members. 

Thank you for your attention and comideration to this matter. 

Sincerely, 

mw/- 
MwyP DcHardr ARM 
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RECEIVED 
Ms. Marlene S. Dortch Secretary 
Federal Communications Commissiorn (FCC) 
Fax: (866) 418-0432 

RE: CG Docket No. 09-478 

Dew Ms. Dortch, 

A6 member of the NATIONAL ASSOCIATION OF REALTORS@ (NAR), I am wridng to 
convey my wholehearted support for NAR's Request for Emergency Stay of Famimile 
Advertisement Rules in the above referenced docket. The FCC's unexpected decision to remove 
the "established business relationship" exception from the unsolicited fax advertisements rules 
severely interferes with my day-to-day business as a real estate professional. Furthermore. t h e  
rules hinder the typea of communication that my national, state and local REALTOR@ 
associations routinely send via facairnilc, including information on convenrions or continuing 
education classes. which is a benefit that I expect as a dues paying member. 

NAR in its Request for Emergcncy StaT of Facsimile Advertisement Rules has outlined the 
detrimental impact that these rules will have on its over 900,000 members and on the operations 
of over 8.5 million professionals in the real estate industry. J echo NAR's position and 
emphasize t h a t  it will be extremely difficult t o  obtain the required written consent to send faxes 
to my customers, vendors and real estat.2 colleagues in the timeframe set by the FCC. It will 
also be difficult for my local board, state iissociation, end national association to seek and obtain 
written consent from their respective membership in less than thirty days, in order to prevent 
an interruption in their ability to fax important information about upcoming conferences, 
promotions and other events. As a EtEAL.TOR@ member. 1 rely on this timely and effective 
means of communication. I t  is unreasonable to tkink that an association can seck and obtain 
consent from almost 1 million members by August 25,2005. 

Today, there are over 9 million U.S. homes in the sales pipeline. Communicating via facsimiles 
is instrumental to ensuring a timely snd successful transaction. An effective date ofAugust 25, 
eoos, can potentially delay the majority cif these transactions. To secure the  appropriRte written 
wnsent will significantly impact hornebuyers' and home sellers' ability to move promptly in 
highly competitive housing markets. I-. will take time to adapt to this new requirement; 
buainesses will have to amend current practices to gain this new consent from consumers and 
vendors. 
It is in this regard that I urge the FCC to stay the effective date of the unanticipated and 
unprecedented fax d e s  for one year so that  the required written consent form can be 
incorporated into the annual dues billing cycle. This is the m~t  effective method for providing 
express written consent to NAR and my 6tate and local REALTOR@ associations. The stay is 
also essential in order to institute the; required compliance procedures for fax communications 
with my dients and other businesses to ensure minimal disruptions in real estate transactions. 

Sincerely, 

SEP - 2 2003 

MAcedaeSecretarY 
m,,,,i*~ CMnmi=m 

Febere\m 



August 8. 900s 

Ms. Marlene S Dortch. Secretary 
Federal Communications Cammidon (FCC) 
Fax, (866)  + I ~ - O P ~ P  

RE: CG Docker No. oz-wa 

Dear M s .  Dortch, 

RECEIVED 

As member of the NATIONAL ASSOClATlON OF RFALTORI@ (NAR). I am writing to 
convey my wholehearted support for NAR's Re u e ~ t  for Emergency Stay of Facsimile 

the "erublishrd businesr relrtionshzp" excepdon from the unsolicited fax advertiremsnts rules 
severely interferes with my day-to-day buminem as a red estate professional. Furthermore. tine 
rules hinder the typeu o f  communication that my nstional. state and local RELLTORQJ 
usocintions routinely Bend via lacsimile, including infirmation on convenrlolir or rmtinuing 
edacntion clasres. which is a benefit that I expect s i  I ducr paying member. 

NAR in I ts Rque i t  for Emergency Sta:y of Pawlmile Adveru.ment Rules has outlined the 
detrimental impact that there rules will hive on its over POO,OOO members and on the ripentionn 
of over 3.S million professionals in the real e ~ t a t c  industry. I echo NAR's poiition and 
emphasize that it will bc extremely dimcult to obtain the cequlred written con~cnt to  .*end faxes 
to my customers, vendors and real estate colleagues In the timeframe set by the FC%. I t  w!l 
also be dlIAcidt for my locsl board, state ;mno&tion. and national association to seek m d  obtain 
rvntfrn conimt Ram their respective membership in leoc than thlrty days, in order ' 0  prevent 
an interruption In their ability to fax important information about upcoming ccnltrencrs. 
promotions and other events A3 a REALTOR@ member, 1 rely on thir timely an31 effective 
means of mmmirnication It is rinreasonible to think that an aasosiition can seck ind obtain 
consent from almost 1 million mmbero by August 85. zws. 

Today, there are aver Q million '9,s. homes in thc sale8 pipeline. Communicnting via facsimiles 
in instrumental to ensuring a timely and aucceerful transaction. An effective date of:Lugust 9 6 ,  
9003, can potentially delay the mqoriry nf these transactions. T o  secure the approprir te wrirten 
consent will significantly mpaci: homebuyen' and home sellers' ability to move puomptly in 
highly competitive housing marleta. IC will take time to adapt 10 this new re.luiremenc 
businesses will have to amend ciirrene practices to gain rhir new conwnt from wn8irnm and 
vendors. 
It IS in this regard that I urge the FCC to stay the effective dote of the unancicpnted and 
unprcccdented fax rule8 for onc yr i r  PO that the required written condent foim can be 
incOrpbralcd into the annual dues billing cycle. This is the mast eNectlvc method foi providing 
express written consent to NAR and my state and local REALTOR@ assoclations. ..'.-he gtay is 
also es~ent ld  in order to institute the required compliance procedures Tar fax comr?unications 
with my dients end other businwrrs to endure minimal disruptions in real estate tranrections. 

Advertisement Rules in the above referenoed docket. sr he FCCI unexpected decision "0 remove 
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Richard L Wood, G.RL, AL.C., C.C.I.M. 

The Richard L. Wood Company 

Commercial-Investment Real Estate Services 
1550 E. Univedty Drive, Suite K 

Mesa, Arizona USA 85203 

E-mail address: rlwood@ccim.net 

480.964.1745 - Office 
480.898.9306 - FAX 

August 07,2003 

Dear Ms. Marlene S. Dortch: 

RE: CG Docket No. 02-278 

As member of the CCIM Institute (Certified Commercial Investment Member), an affiliate of the 
National Association of REALTORS@ (NAR), I am writing to convey my wholehearted support for 
NAR’s Request for Emergency Stay of Facsimile Advertisement Rules in the above referenced 
docket. The FCC’s unexpected deasion to remove the “established business relationship” 
exception from the unsolicited fax adverhsements rules severely interferes with my day-today 
business as a commercial real estate pri3fessional. Furthermore, the rules hinder the types of 
communication that my national organization, CClM Institute, and local CClM Chapters routinely 
send via facsimile, including information on conventions or continuing education classes, which is 
a benefit that I expect as a dues paying member. 

NAR in its Request for Emergency Stay of Facsimile Advertisement Rules outlined the detrimental 
impact that these rules will have on its over 900,000 members and on the operations of over 3.5 
million professionals in the real estate industry. In addition, please consider the 7,500 CCIMs, part 
of the 125,000 commercial real estate representatives nationwide, who complete over 
156,000 transactions annually, representing more than $400 billion in the economy. 

I echo NARs position and emphasize that it will be extremely difficult to obtain the required written 
consent to send faxes to my customers, vendors and commercial real estate colleagues in the 
timeframe set by the FCC. It will also be difficult for my local Chapter and CCIM Institute to seek 
and obtain written consent from their respective membership in less than thirty days, in Order to 
prevent an interruption in their ability to ‘fax important information about upcoming conferences, 
promotions and other events. As a CCIM and REALTOR@ member, I rely on this timely and 
effective means of communication. It is unreasonable to think that an association can seek and 
obtain consent from even 7,500 members let alone the 1 million members NAR must contact by 
August 25,2003. 

Today, the many thousands of transactions in U.S. commercial real estate require communication 
via facsimiles to ensure a timely and successful transaction. An effective date of August 25.2003 
could potentially delay many of these triansactions. To secure the appropriate written Consent will 
significantly impact property owners’ and investors’ ability to move promptly in a competitive 

mailto:rlwood@ccim.net
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commercial real estate markets. It will take time to adapt to this new requirement and businesses 
will have to amend current practices to galin this new consent from consumers and vendors. 

It is in this regard that I urge the FCC to slay the effective date of the unanticipated and 
unprecedented fax rules for one year so Uiat the required written consent form can be 
incorporated into the annual dues billing cycle. This is the most effective method for providing 
express written consent to CClM Institute, NAR and my local CClM Chapters. The stay is also 
essential in order to institute fhe required compliance procedures for fax communications with my 

ure minimal disruptions in commercial real estate transactions 

Than !s-/ w for your consid)@dn&d time reg a rd i n g this matter. 

R i c 6 > p ,  GRI, ALC, CClM 
Presid t and Designated Brokw 


